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Abu Dhabi
The centre of international business
offers valuable retail opportunity.

The past 15 years have seen tremendous development throughout the Middle East region, with the UAE leading the way through 

powerhouse initiatives aimed at diversification of the primary GDP drivers within the country, and in the process, providing strong options 

for rebalancing an over-reliance on oil as the main driver of the economy. The capital, the wealthiest and the largest of the seven Emirates 

making up the UAE Federation, Abu Dhabi covers 87 per cent of the UAE’s total land area and is home to 38 per cent of the population. 

It is both the seat of the Federal Government and a primary business centre.

Whilst Abu Dhabi holds 9 per cent of the world’s known oil and 4 per 

cent of its gas reserves, the Government has set into action an 

ambitious diversification initiative, that is attracting international 

investment, turning the capital into a global economic powerhouse 

and tourist destination. This strategy of business segmentation has 

evolved the country to new sectors of industry, which has meant a 

large-scale development of infrastructure projects in transportation 

(airports / metro / rail / roads), the creation of free zones (trade, media, 

production), the commencement of property development (residential 

/ commercial / retail), tourism (airlines, hotels, entertainment, 

restaurants and clubs, sporting and leisure resorts), financial hubs and 

the construction of large scale retail envirnoments.

With high levels of population growth and a mindset of ‘internal investment’ Abu Dhabi witnessed the flourishing of the local markets 

within the region. The emergence of the ‘mass affluent’ consumer with relative high levels of per capita income led to high levels of per 

capita consumption, and the need to create housing, commercial space and retail outlets throughout the region. Dubai took the early 

mover advantage, and has built a strong and now highly competitive retail sector. Whilst the retail sector is still in development phase, 

Abu Dhabi today represents the highest potential for new investment within the UAE. With only 0.9 million square metres of current retail 

space in Abu Dhabi, and given the scope of the developments in the Abu Dhabi master plan 2030, ongoing growth for the retail sector 

belongs in Abu Dhabi in the medium to long term horizon, with expectation of retail space rising to 1.8 million square metres by 2015.

To amplify the business segmentation strategy, Abu Dhabi has embarked on an aggressive communication drive, using its key icons such 

as the Etihad Airlines, events (International Film Festival, Abu Dhabi Grand Prix, Abu Dhabi European PGA Golf Championships, tennis 

tournaments, cultural events, concerts) as well as major infrastructure (Guggenheim Museum and Louvre Galleries) to attract tourism to 

the Emirate, and activate a multiplier effect which aims at creating employment for the national population and attracting the very best of 

talent from around the world to consider Abu Dhabi as a choice for residence and career development. These governmental efforts have 

seen the population of the UAE move from 2.4m in 1995 to 5.7m in 2009 and, within this, the population of Abu Dhabi rising to 1.0m. The 

composition of the Abu Dhabi population has also had a major change, and today the split between UAE Nationals and the other sectors 

stands at 25% UAE Nationals, 12% Expat Arabs, 61% Asians, and 2% Western Expats.



MBI was founded by Saeed Abdul Jalil Al Fahim, Chairman of Al Fahim Group and former Vice President of Abu Dhabi Chamber of 

Commerce. Established in 2003, MBI is a firm that specialises in real estate, industrial, services, and financial investments which are in 

line with the vision of Abu Dhabi (2030) and the UAE. On an international scale, the UAE is the midpoint between East and West, which 

further strengthens MBI's global position.

 

The Core Business
• Property Investments and Management

• Developing, Managing, Leasing, and Maintaining the properties within the portfolio of its own investments including 

 Retail, Commercial, Residential and Mix Use Properties, including: 

  • Shopping Centres

  • Entertainment Complexes (One of a kind Family Entertainment Centres)

  • Hospitality and Leisure

  • Office Towers and Residences

Mission
MBI will use the advantages of its solid ownership, management expertise and presence to be at the forefront of the UAE market and to 

support the Abu Dhabi 2030 vision.

Vision
MBI aims to be an organization of stability and financial power driven by talented and empowered teams who can provide 

state-of-the-art services and concepts reflective of the rapid advancements in the market and a growing need for quality projects in

the emirate of Abu Dhabi. Initial focus will be to develop Deerfields Town Square Community Mall located in Al Bahya, Abu Dhabi.

MBI fosters the ideals and the importance of retail.
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A Community Mall Delivering
On What Is Important To You
Deerfields Town Square will be a service and convenience retail environment for the community. The tenant mix 

of Deerfields Town Square will reflect the needs of this community.

Prominent and accessible location 
• High visibility on the Dubai-Abu Dhabi highway and offers rapid and easy access to the residents of 

 Al Bahya, Rahba, Shahama, Khalifa cities, Hydra Village, Al Reef, Raha developments. 

• A short drive from Abu Dhabi International Airport and under fifteen minutes from Khalifa City / Al Raha 

 Beach; seven minutes from Hydra Village and Al Reef residential areas.

• Approximately 486,000 cars pass the site on the highway every week.

Extensive GLA
• A community retail environment of 80,000 square meters of Gross Leasable Area (GLA).

• Accommodates approximately 200 retailers.

Ample Parking
• Parking available for 3,000 vehicles.



Corniche
Khalidiya
Bateen

CBD

North Coast

Mainland North

Yas Island

Raha Beach

Khalifa City A

Mainland South

Between
Bridges

Grand
Mosque District

Mid Town
South

Mid Town
North

Reem

Saadiyat

Large and growing catchment area

PRIMARY CATCHMENT

Tier 1 Existing in 2009 2010 2011 2012 2013 2014 2015

North Coast 49,500 50,379 53,734 57,563 62,520 84,470 135,401

Mainland North 5,850 14,222 27,391 34,975 46,035 58,280 70,745

Total 55,350 64,601 81,125 92,538 108,556 142,750 206,146

Tier 2

Khalifa A 29,655 30,881 33,591 37,228 39,570 40,835 42,100

Raha Beach 5,850 12,436 26,238 26,238 38,693 50,447 62,201

Total 35,505 43,318 59,830 63,467 78,263 91,282 104,301

Tier 3

Mainland South 22,500 32,718 50,485 66,208 68,096 68,266 69,848

Between the Bridges 12,645 12,721 13,336 21,261 23,850 25,421 26,992

Total 35,145 45,440 63,821 87,468 91,946 93,687 96,840

Total Tiers 1, 2 & 3 126,000 153,359 204,775 243,473 278,764 327,720 407,287

District Communities

North Coast Al Bahya, Shahama & Al Rahba

Mainland North Hydra, Masdar, Reef & Al Falah

Mainland South Al Falah, Khalifa B & C, Mustafah & Mohammed Bin Zayed City

Population numbers based on Abu Dhabi Statistics Centre Report 2009 taking into consideration Jones Lang LaSalle’s 

estimation of residential pipeline year on year, household size and occupation rate. 



• Hypermarket: Carrefour

• Department Stores

• Fashion

• Services

• Children’s Fashion and Toys

• Sports

• Community Facilities

• Medical Services

• Cinema and Bowling

• Family Entertainment: Indoor
 and Outdoor

• Health and Beauty

• Jewellery and Accessories

• Leather Goods

• Homewares and Home Furnishing

• Electronics

• Fitness

• Dining

Delivering The Best Of
Shopping, Leisure & Entertainment





Deerfields Town Square has been designed to combine and integrate both indoor and outdoor family leisure and entertainment spaces. 

The FEC is a key component within the master plan of the Mall and will provide excitement, innovation and promote loyalty within the 

primary and secondary catchment areas. We believe it will redefine the benchmark of family leisure and entertainment within the region. 

The latest concepts and ideas from all around the world have been assembled to provide our customers with outstanding physical and 

educational experiences, capitalising on the very latest trends in sport, hobby, digital and technological developments as well as the 

spectacular of sight and sound through incredible lighting effects, lighting projections, 3D shapes, colored laser shows and movement. 

Delivering The Best Of Family
Leisure & Entertainment Experiences

Indoor Entertainment:

• Adventure Zone  • Redemption Zone

• Mind / Future Zone • Party Zone

• Gaming Zone  • Crazy Golf Zone

• Sports Zone  • Laser Zone

• Racing Zone  • Ten-Pin Bowling

Outdoor Entertainment:

• Aerial Assault Course

• Climbing Wall

• Skate Park

• Hobby Centre

• Mini Golf

Indoor Entertainment:

• Adventure Zone  • Redemption Zone

• Mind / Future Zone • Party Zone

• Gaming Zone  • Crazy Golf Zone

• Sports Zone  • Laser Zone

• Racinng Zonone e  • Ten-Pin Bowling

Outdoor Entertainment:

• Aerial Assault Course

• Climbing Wall

• Skate Park

• Hobby Centre

• Mini Golf



Food and Beverage variety will comprise 20% of Deerfields Town 

Square retail space, with a broad selection of outlets meeting the 

existing catchment area requirements of world class casual 

dining, with a diverse, affordable and family orientated focus. 

The Food and Beverage offerings will make Deerfields Town 

Square the focal point as the dining hub for the community and 

the immediate vicinity, once again combining the options of both 

indoor and outdoor ‘Al Fresco’ dining, cafes and food courts to 

cater and create experiences for all the family, whilst celebrating 

the splendors of international culinary delights / cuisine and 

representing the very best of Arabic cuisine and culture, which is 

particularly popular with Abu Dhabi’s population. 

Delivering The Best Of 
Food & Beverage Experiences

Delivering The Best 
Of Cinema Experiences

The cinema at Deerfields Town Square will provide a 

world-class experience to be enjoyed by the community.

The state-of-art complex will be comprised of nine (9) 

screens, showing the latest releases and ensuring there is 

always something for all the family. The addition at one (1) 

luxury class screen will offer a truly VIP experience.
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Jones Lang LaSalle is a financial and professional services firm specialising in real estate.

The firm offers integrated services delivered by expert teams worldwide to clients seeking increased value by owning,

occupying or investing in real estate. With 2009 global revenue of US$ 2.5 billion, Jones Lang LaSalle serves clients in 

60 countries from 750 locations worldwide, including 180 corporate offices.

For leasing enquiries: 

Marta Bural
Retail Leasing Manager - Retail

Jones Lang LaSalle - Middle East & North Africa
Main office: +971 4 426 6999 Direct: +971 4 426 6916
Mobile: +971 50 55 94 368 Email: marta.bural@jll.com

David Macadam
Regional Director - Head of Retail

Jones Lang LaSalle - Middle East & North Africa
Main office: +971 4 426 6999 Direct: +971 4 426 6940

Mobile: +971 50 553 0698 Email: david.macadam@jll.com

Deerfields Management
Nancy Nese Ozbek - Senior Leasing Manager

Deerfields Town Square L.L.C., P.O. Box 39996, Abu Dhabi, United Arab Emirates.
Site office: +971 2 564 5879. Mobile: +971 50 744 98 45
Leasing office: +971 2 5645501. Fax: +971 2 5645448   

Email: NancyNese@deerfieldstownsquare.com


